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Agenda

• Information & Upcoming Events
• Social Media

• Marketing 101
• Social Media Platforms
• Deep Dive: Facebook
• Discussion

• Websites
• Website Builders
• WordPress
• Discussion

• Wrap-up



News You Can Use!

https://forms.gle/oMyqqRKG6NrsTTXU8

https://forms.gle/oMyqqRKG6NrsTTXU8
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Speakers Bureau - Updated

https://www.txsgs.org/speakers-bureau/

https://www.txsgs.org/speakers-bureau/
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Speakers Bureau - Updated
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District Representatives – Utilize Them
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Update Your Information

Send updates to: membership@txsgs.org



A Walk Through a Texas Courthouse
Moving Up to Glory Land – The Southern States After Reconstruction towards the 
New Century
Legally Texas: Advance Legal Research in the Lone Star State
Fundamentals of Forensic Genealogy
African Americans in the South
DNA for Genealogist

https://www.txsgs.org/tigr-2023/

https://www.txsgs.org/tigr-2023/
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Marketing Goals

1. Increase Awareness
2. Generate Engagement
3. Drive Action
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Increase Awareness

• Information Dissemination
• Increase awareness of:

• Mission
• Activities
• Accomplishments
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Generate Engagement

Build stronger ties with existing stakeholders and your community.
• Posting questions and discussion topics
• Live postings about activities
• Interaction with other organizations
• Conversations with the public
• Giving recognition & thanks

• Your own and activities of others



12

Drive Action

• Motivating people to act
• Join
• Volunteer
• Donate
• Take some other action
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What Is Your Target Audience?

• A recent (2019) Australian study revealed that the average age of 
genealogists was 54 (ranging from 16 to 91).

• It provides very useful insight into what motivates (Australians) to research 
their family history.

• Recommended reading: 
• Motivations for Initiating Family History Research

“Who We Are, and Why We Do It”
• A Demographic Overview and the Cited Motivations of Australia’s Family Historians
• https://journals.sagepub.com/doi/10.1177/0363199019880238

https://journals.sagepub.com/doi/10.1177/0363199019880238
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Nonprofit organizations’ marketing needs are 
different. 

Source: Making Sense of Online Marketing: The DOWNLOAD: The Official Constant Contact Marketing Advisor Playbook, 2020

In some ways more complex than those of most businesses.

Your success relies on building strong relationships 
with diverse stakeholders including members, 

volunteers, donors, community leaders, and funding 
agencies.
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Should your society have an online presence?

Source: Making Sense of Online Marketing: The DOWNLOAD: The Official Constant Contact Marketing Advisor Playbook, 2020
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Should your society have an online presence?

Source: Making Sense of Online Marketing: The DOWNLOAD: The Official Constant Contact Marketing Advisor Playbook, 2020
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Should your society have an online presence?

• Yes!
• And it needs to support small screens/mobile devices!

“Online marketing allows you to strengthen existing relationships 
with current supporters and to build connections with new ones.”

Source: Making Sense of Online Marketing: The DOWNLOAD: The Official Constant Contact Marketing Advisor Playbook, 2020
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Most Effective: A Combination of Tools

• In-Person
• Media Coverage
• Email
• Social Media (Facebook, Twitter, etc.)
• Website/Blog

Goal: Provide an “Entry Point” into your organization and its activities.
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Requirement for Effectiveness

• Awareness
• Expertise
• Stable workforce
• Collaboration
• Time
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Get Ready

• Review, document and (if necessary) update the Mission of your 
organization.

• Why do you exist?
• Who do you serve?
• How do you serve them?

The Dallas Genealogical Society provides high-quality programs and services for members and 
individuals who are exploring and researching their family history.

We are committed to education, service, preservation, and keeping abreast of new developments 
in genealogical resources, technology, and information providers.
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Get Ready II

• Document your brand
• Logos/Graphics

• Fonts
• Colors

• Tone/Voice

In all of our communications and publications, we strive to reflect a common tone of 
voice. This is characterized by these five words:

Active – Friendly – Professional – Rooted – Generous

https://dallasgenealogy.org/style-guide/

See “Why brand strategy is important” 
https://cultmethod.com/articles/why-strategy-matters/

https://dallasgenealogy.org/style-guide/
https://cultmethod.com/articles/why-strategy-matters/


22https://www.canva.com/
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Get Ready III

Create & use a shared workspace
• Google for Nonprofits

• Email
• 30 GB Online Storage
• Productivity Tools (Word Processing, Spreadsheet, Presentation, etc.)

• Get Started with Google for Nonprofits
• https://support.google.com/nonprofits/answer/3367631?hl=en

https://support.google.com/nonprofits/answer/3367631?hl=en
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Get Ready IV

• Social Media is visual!
• You need images showing your society:

• In action
• Engaging with others

• Start collecting pictures
• Start creating videos
• Make them available in your shared workspace
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In-Person Outreach

• Focus on interaction at your meetings
• Make new members feel welcome
• Develop relationships with existing members

• These are your future leaders!

• Develop a relationship with local media contacts
• Follow them on the social media platforms they use
• Contact them directly (phone, email)
• Add them to your email distribution list

• Become involved with other groups in your area
• Brand presentations made on behalf of your society

• Standard look & feel 
• Promote society & upcoming events
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Email Is Still Vital!

• You should have a collection of email contacts
• And you should continue to expand it!

• Develop an email plan
• New members welcome
• Reach out to existing members at least one each month

• You need an email platform to:
• Manage your email list
• Create and distribute email messages to your constituents



27

Free Options

• Vertical Response (https://verticalresponse.com/)
• Free: 10,000 emails/month, 1 admin account
• $11/$22/$33 per month for 500/1000/2500 email contacts
• 15% nonprofit discount

• MailChimp (https://mailchimp.com/ )
• Free: 500 contacts, 500 email/day, 2500/month, 1 admin account
• Essentials: 500 contacts, 5000 emails/month, 3 admin accounts

• $13/Mo
• 15% nonprofit discount

• For other alternatives:
• https://www.g2.com/products/verticalresponse/competitors/alternatives

https://verticalresponse.com/
https://mailchimp.com/
https://www.g2.com/products/verticalresponse/competitors/alternatives
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Engage In Social Media

• Identify platforms you would like to incorporate.
• Register your organization on all of them now.

• Allows you to create a consistent identity across all of the platforms.

• Select the one that is the best fit for your organization and its needs.
• Develop personnel and processes on that one first.
• Expand into the remaining platform(s) slowly.
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What are the Social Media Platforms?

• TikTok
• LinkedIn
• Instagram
• Twitter
• Facebook
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Focus on Facebook

• Favorable demographics for Genealogical Societies
• Nearly 3 billion users
• Range of tools and resources for nonprofits

Source: https://www.statista.com/statistics/187549/facebook-distribution-of-users-age-group-usa/)

~30%

https://www.statista.com/statistics/187549/facebook-distribution-of-users-age-group-usa/
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Types of Content

• Posts
• Stories (Posts that are deleted after 24 hours)
• Reels (Videos)
• Events
• Ads

Good Overview: “How to Use Facebook for Nonprofits”
https://www.constantcontact.com/blog/facebook-for-nonprofits/

https://www.constantcontact.com/blog/facebook-for-nonprofits/
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Who Sees What You Post?

Determined by your Privacy  Settings & Facebooks internal ranking.
See:

• “Control who can see posts on your Facebook timeline”
• https://www.facebook.com/help/246629975377810?helpref=faq_content

• “What influences the order of posts in your Facebook Feed”
• https://www.facebook.com/help/520348825116417

https://www.facebook.com/help/246629975377810?helpref=faq_content
https://www.facebook.com/help/520348825116417
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Boosting Posts

• You can target the audience of your posts by “Boosting” them
• Cost is based on the size of the audience you select

• Can specify a number of factors (age, location, etc.)
• See “How to boost a post from your Facebook Page”

• https://www.facebook.com/business/help/347839548598012?id=352109282177656

https://www.facebook.com/business/help/347839548598012?id=352109282177656
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Ads

• Provides you with more options 
than you have with just a post
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Donate Button

• Facebook will allow businesses and nonprofits to add a Donate 
Button to your page, posts and live videos

• You must apply to have access to this feature.

• See “Fundraising for nonprofits”
• https://socialimpact.facebook.com/get-started/fundraise-with-

facebook/#Collect-Donations

https://socialimpact.facebook.com/get-started/fundraise-with-facebook/#Collect-Donations
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Facebook Groups

Creating groups associated with your page is a great way to facilitate 
discussion and the exchange of information among your members.

• These can be on any topic
• They can (and probably should be) private

• Users must request permission to be admitted into the group
• You can specify up to 3 questions that must be answered first
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Creating a Facebook Page for your Society

• You must have a personal Facebook account to do this
• You will automatically become the administrator for the page

• There is no UserID or Password associated with an Organization page

• As an administrator you can add or remove other administrators
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Adding Administrators

• Home
• Professional dashboard
• Page access
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Develop A Marketing Plan

Map out when and how you will market your society and its activities.
• This will include email, what you post on your website and what you 

post on Facebook.
• Post Facebook content on a regular schedule

• Pick the day(s) of the week you will post
• Select a time
• Have a content plan

• Tuesday: Upcoming Meetings
• Thursday: Focus on a volunteers

• Opportunities or Accomplishments
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Create a 2nd Facebook Account

• When you view pages you administer you will be presented with 
views and options that are not presented to “normal” users.

• Facebook will allow you to have multiple accounts
• Creating a 2nd account will allow you to view the page/pages you 

administer the way others will see it.
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Creating Facebook Groups
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Image Size: 1880 Wide x 700 High

Facebook Image Sizes 2023: Everything You Need to Know
https://dustinstout.com/facebook-image-sizes/

https://dustinstout.com/facebook-image-sizes/
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120
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https://www.facebook.com/groups/496801145902762

• It’s live!
• Join Now!

https://www.facebook.com/groups/496801145902762
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Where to go from here…

• Using Facebook For Nonprofits
• https://www.facebook.com/help/1640008462980459

• Facebook Ads for Nonprofits: The Complete Guide [2023]
• https://www.causevox.com/blog/facebook-ads-for-nonprofits/

• Create and Manage an Event
• https://www.facebook.com/help/572885262883136/

https://www.facebook.com/help/1640008462980459
https://www.causevox.com/blog/facebook-ads-for-nonprofits/
https://www.facebook.com/help/572885262883136/
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Models of Social Media Management

1. One Riot, One Ranger
2. We’re All In This Together
3. Temporary Help
4. Independent Action
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One Riot, One Ranger

One person takes responsibility for an official social media outlet.

Advantage:
• Unambiguous areas of responsibility

Challenges:
• Coordinating content across multiple platforms
• Quality control
• Who fills in/takes over?
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We’re All In This Together

Multiple people share responsibility for multiple social media outlets.

Advantage:
• Not relying on a single person.

Challenges:
• Coordinating content
• Quality control
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Temporary Help

Engaging a skilled volunteer on a short-term basis.
• Skilled volunteer
• Student
• Interns

Advantage:
• Quality product created in a short period of time

Challenges:
• They may not be intimately familiar with Genealogy/Family History
• Maintaining what was created after the volunteer departs
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Independent Action

Repost content from members personal accounts.

Advantage:
• Not relying on a single person.
• Provides a diverse point of view

Challenges:
• Quality control
• Encouraging members to create content
• Focusing/directing topics
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Utilize a Password Management Tool

• You will find that many/most of the social media platforms you use 
will have a single UserID and Password.

• Managing this information with a group of people is challenging.
• Often leads to poor security practices

• Emailing information
• Maintaining information in files or spreadsheets
• Infrequent changing of passwords

• A Password Manager can benefit your organization.
• The Best Password Managers for 2023 – PCMag

• https://www.nytimes.com/wirecutter/reviews/best-password-managers/

https://www.nytimes.com/wirecutter/reviews/best-password-managers/
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Deleting a Page on Facebook

Deleting:
• Click on Logo (upper right-hand corner)
• Select

• Settings & privacy
• Settings
• Privacy
• Facebook Page Information
• Deactivation and deletion
• View
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Discussion: 

Using Social Media
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Websites (and Blogs)
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What is a website?

• A collection of web pages
• Accessed using a browser

• Published on a web server
• Connected to the Internet
• Identified by a unique domain name
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Web Page

• A collection of information on a particular subject/topic
• Can consist of:

• Text, Documents, Audio, Videos and/or links to other webpages and/or 
websites

• Formatted using Hyper-Text Markup (HTML)
• Understood/interpreted/displayed by a Browser

• Software designed to display HTML-formatted information
• Examples: Chrome, FireFox, Edge, Safari
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Web Server

A computer that is connected to the internet that provides access to 
web pages to anybody with access to the internet.

• Individuals and societies typically utilize a “Web Hosting Service” to host their 
websites.

• A monthly/yearly fee is charged for these services.
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What is the Internet?

The Internet is a global system of interconnected computer networks 
• It uses the Internet protocol suite to communicate between networks 

and devices. 
• It is a network of networks that consists of private, public, academic, 

business, and government networks linked by a broad array of 
electronic, wireless, and optical networking technologies.
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How do You Access the Internet?

• Public Place (such as a library, restaurant, hotel, etc.) using WiFi
• Home

• Pay an Internet Provider (AT&T, Verizon, Comcast, etc.)
• Connect directly (cable) to the router they provide
• Connect using WiFi
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SSL

Secure Sockets Layer
• A protocol that creates a secure, encrypted link to/from a computer.
• Highly desirable feature for any website.

NOT having a SSL connection does not necessarily mean that your 
information is not secure…

• But there is a higher chance that it could be.
• It is easier for hackers to intercept what you are typing.
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Domain Name

• Serves as the address for a website
• txsgs.org
• familysearch.org
• ancestry.com

• Somebody must act as the Domain Registrar for each domain
• Most Web Hosting Services will do this.

• The cost is usually included in the overall fee.
• You can also do this with independent Domain Name Registrar services 

• There is a fee associated with this service
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Website Software

• You can create each web page separately/manually and link them 
together to create a website.

• This is almost never done any more.

• Most websites today are created using website software designed 
specifically to create, maintain and share webpages.

• Website Builders make creating a website extremely easy
• Wordpress is the most popular choice

• Used on more than 40% of the world’s websites
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Blog

A very specific type of website.
• Software designed to facilitate:

• Posts (articles)
• Comments on those posts

• Google offers a free blog
• blogger.com

• Most Website Software solutions incorporate a blog as well
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Creating Your Own Website (and Blog!)
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Define Content

• 5 pages every site should have:
• Home
• About Us
• Programs and Services
• Support Us
• Contact Us

• Your content pages
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Menu/Content Exercise
Good group exercise

This is a good exercise you can use to determine your menu structure 
and identify how your content will be presented.

• Create a 3 x 5 card for each category of content
• Create more cards for each proposed menu heading
• Arrange content cards under the proposed menu headings to visualize how 

you will present your content
• Rearrange/rename headings and content cards until you have a workable 

structure
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Where & How Will You Develop Your Website?

Platform
• Use a website builder
• Use WordPress on a Web Hosting Service

Expertise
• Do it yourself
• Rely on volunteers
• Pay a consultant
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Website Builder

A service that allow you to easily design and create a website.
• Everything you need will be provided for you.
• You can do everything yourself.

Popular Services
• Wild Apricot
• Weebly
• Wix
• EasyNetSites



https://claytonlibraryfriends.org/

https://claytonlibraryfriends.org/
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109http://www.genealogyfriends.org/



No discount for 
nonprofits.



https://www.whags.org/

https://www.whags.org/


Wix offers a 50% 
discount on all paid 
plans to nonprofits.
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https://easynetsites.com/

https://easynetsites.com/


115
https://saghs-tx.org/

https://saghs-tx.org/
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More Information

Best Website Builder (Top 10 January 2023)
• https://www.forbes.com/advisor/business/software/best-website-builders/

https://www.forbes.com/advisor/business/software/best-website-builders/
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WordPress
wordpress.org

A free and open-source content management system. 
• “A factory that makes webpages”
• Initially released in 2003

• Currently used on more than 4 million websites
• Features include: 

• A template system, referred to within WordPress as "Themes" 
• A plugin architecture
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Themes

• Controls the overall “look and feel” of the website.
• There are very many themes available

• Some free
• Some are fee based
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Plugins

• Provide a wide variety of functions.
• Work with any theme
• 60,097 free plugins available as of 1/17/2023

• https://wordpress.org/plugins/

https://wordpress.org/plugins/
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WordPress Requirements

• An account with a Web Hosting Service
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Genealogical Society Webmasters
(Private Facebook Group)

• bigscoots.com – “Off the top of my head I think it’s around $90 for 3 years.”
• tigertech.net – “They don't offer all the control panel stuff of other hosts, but they do have easy 

WordPress setup and the customer service blows away all the previous hosts I've ever had. Basic 
hosting, which is all you'll need, is $10/11, small discount for prepaying for the year. With no 
contract and no setup fee.”

• dreamhost.com – “$13/month, official WordPress hostSimplyHosting.net - specializes in 
genealogy websites, $49.80/year, Excellent customer service.”

• getflywheel.com – “If the site is fully WordPress, I've been very happy”
• siteground.com – “Fast and secure.”

• inmotionhosting.com – “I have used InMotion Hosting for many years now and could not be 
happier. They're service is solid, but best of all is their customer service.”

Also see “10 Best Web Hosting Services (January 2023)”
https://www.forbes.com/advisor/business/software/best-web-hosting-services/

https://www.bigscoots.com/
https://tigertech.net/
https://www.dreamhost.com/
https://getflywheel.com/
https://www.siteground.com/
https://www.inmotionhosting.com/
https://www.forbes.com/advisor/business/software/best-web-hosting-services/
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WordPress Requirements

• An account with a Web Hosting Service
• A Domain Name

• This can be registered by you Hosting Service
• You can also register it with a 3rd party service

• A WordPress Theme
• Be sure to select one that is Mobile Responsive
• Look for one that gives you lots of options for home page content

• Someone to do the initial setup/configuration
• Someone to maintain it after it has been created
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WordPress.com

• Note the “.com”
• This is a web hosting company that offers 

a variety of services
• WordPress hosting
• Website Building
• Website Design Services
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Expert Help?

• Hiring someone to help with the initial design & setup may prove to 
be money well spent.

• Just be sure to also the people who will be maintaining the website are 
involved and trained as part of the process.
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Genealogical Society Webmasters
(Private Facebook Group)

• CitySoft - https://www.citysoft.com/
• Used by Yakima Valley Genealogical Society - yvgs.net

• MemberLeap - https://www.memberleap.com/about.php -
• Used by Rochester Genealogical Society (https://nyrgs.org)

• Genealogy Website Builders - https://genealogywebsitebuilders.com/

https://www.citysoft.com/
http://yvgs.net/?fbclid=IwAR1-_xDOdI3VvEl0ij0QSo-b8XVExJkn6Y6SmcNmlA8xTkK5jVy03GViJBM
https://www.memberleap.com/about.php
https://nyrgs.org/
https://genealogywebsitebuilders.com/
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Association of Professional Genealogists
apgen.org

A search of this website for members with “Website” and “Design: in 
their profiles produced the following:

• Janice Carapellucci - https://www.apgen.org/profiles/janice-carapellucci
• Michael Sharpe - https://www.apgen.org/profiles/michael-sharpe
• Kimberly Tucker - https://www.apgen.org/profiles/kimberly-tucker
• Tim Firkowski - https://www.apgen.org/profiles/tim-firkowski
• LaDonna Garner - https://www.apgen.org/profiles/ladonna-garner

https://www.apgen.org/search?searchable=website+design search run 1/17/2023

https://www.apgen.org/profiles/janice-carapellucci
https://www.apgen.org/profiles/michael-sharpe
https://www.apgen.org/profiles/kimberly-tucker
https://www.apgen.org/profiles/tim-firkowski
https://www.apgen.org/profiles/ladonna-garner
https://www.apgen.org/search?searchable=website+design
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Domain Names

• You should “own” your sites Domain Name(s)
• dallasgenealogy.org
• dallasgenealogy.com
• dallasgenealogy.net

• You should be free to move the administration of it/them from 
whoever administers it now (perhaps your hosting service) 
somewhere else (such as a Domain Administration service)

• Example: from hostmonster.com to internet.bs
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Existing Website?

• Website Evaluation Tool 
• This spreadsheet will allow you to evaluate the effectiveness of your 

existing website.
• It is a great tool to identify strengths and areas for improvement..
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Discussion: 

Websites & Blogs



A Special 
Thanks to 

Tony
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https://www.txsgs.org/creating-a-digital-presence-for-genealogical-societies/

A recording of this presentation will be available soon…
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https://www.facebook.com/groups/496801145902762

https://www.facebook.com/groups/496801145902762


Next Meeting
Saturday, May 13th

Another (never enough) Conversation on Programming!
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